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2017
Goal
Check Point

June is the halfway point 
of the year and a GREAT 
time to review your 
yearly goals.



“We have to hold true 
to our goals, 

even when it’s Tough.”
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Message from 
Mr. Ohshiro
Embrace Your Life Goals
When I reflect back upon the life I’ve encountered in building Enagic, my 
constant reminder to myself was “push forward.”  You see, I was born in the 
year of the Snake (1941) and under the Japanese understanding of the zodiac 
animals, snakes never move backwards, but instead, ONLY forwards!  So I’ve 
always been of the mind to keep moving through challenges to achieve my goals.
 
This single-intention goal has brought me wonderful success.  We have to hold 
true to our goals, even when it’s TOUGH.  It’s easy to hug our goals when times 
are good, but what differentiates the winners from the losers is what we do when 
challenged, disappointed and rejected.
 
My advice is to remain single-minded in your intention to bring the 
successful Three Fold Mission of Health, Wealth and Relationship 
prowess to the people of this world.  With over seven billion people 
inhabiting this world, we have our marching orders!  Even within 
your own immediate community hundreds of people are waiting 
for YOU to bring the compassionate message of Enagic to them.
 
I’m committed to positively impacting the lives of 20,000 
families a month by the end of this year.  That means on 
average 50,000 people monthly will be affected by our 
message.  This goal is set firmly in my mind and, just like 
the snake, I have absolutely no intention of going back on 
that dream!
 
I encourage you to reiterate your own goals.  Set them upon 
the fabric of your life such that they paint the interactions you 
have with others and improve those same lives.  Hold your head high 
as an Ambassador of the Enagic Mission and stay resolute in your 
intention to proactively protect your health, powerfully strengthen 
your finances and happily strengthen your team relationships.
 
After all, my goal needs YOU to make it come true!

Supreme Kindness,
Hironari Ohshiro
CEO Enagic International, Inc.
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Distributor
Profile

John and Christine learned about Kangen Water 11 
years ago, when their middle child was diagnosed 
with a rare disease. She was one of twelve children 
at Children’s Hospital in Seattle with this disease. 
They were going thru so much with all the new 
challenges that they were faced with, that they 
knew that they could not afford the technology. 
They did however get supplied the water from their 
Chiropractor for many years.  The water samples they received were mainly used for her and not the rest 
of the family.  In just three short years, after focusing on proper hydration, nutrition and exercise, there 
were no signs of the disease. 

They never saw a presentation about the power of the 
water, they just believed what they were told that it 
was the “ BEST in the WORLD “  Then, just 19 months 
ago, while at their oldest daughters graduation party, 
Christine ran into Chris Johanson, an old high school 
friend from 30 years ago.  They had forgotten their 
water that day and he said....”Do you want some of this?”  
Of course, it was Kangen Water!!!!  

They knew immediately that this had come full circle in 
their lives and it was an answer to prayer.  They saw the 
demo presentation for the first time and were blown 
away.  They jumped in immediately when they learned of 
the payment options that they we not aware of 8 years 
earlier. From the very beginning, they committed to 
share this with others and to make this their “mission” 
to help others families that needed this for their health.  

Every single week, they committed to bringing 1-5 
people to EVERY presentation, and never missed a 
beat in the first 10 months!!! Their business continues 
to steadily grow weekly, as they share in the Ohshiro’s 
belief, “To share with compassion, one family at a time!!!” 

They feel blessed to be in partnership with many friends 
and with the new friends that have come into their lives. 
They have worked hard as a team and as a family!!!  With 
the help of their phenomenal business partners and the 
leadership of the other top certified trainers, and the 
impact of conventions, Christine achieved the rank of 
6A in 15 months, and her husband John went 6A the 
following month.  Their sites are set high as they continue 
to grow their business in the Seattle area, around 
the States, in Norway, and in John’s home country of 
Australia! They will soon be 6A2 and have set their sites 
on 6A2-3 and much higher!! They are grateful that this 
global business opportunity has been so rewarding; not 
only financially, but physically and it has allowed them to 
be able to spend more time with their family!

 John & Christine Deasy, 

 6A & 6A 
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Anespa
MINERAL ION WATER SPA

THE ULTIMATE 
HOME SPA 
EXPERIENCE

Enjoy the soothing feeling of being in a Hot Spring Resort everyday!  Take pleasure in the relaxing 
effects of ANESPA’s mineral-ion water.  With a very powerful filter, the cartridge purification system 
effectively removes chlorine and bacteria, ensuring removal of virtually 100% of residual chlorine, 
leaving you with a fresh, invigorating feeling.
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The cartridge contains a blend of natural hot spring ingredients and minerals, which is highly-
effective against skin-deterioration, giving you the feeling that you’re enjoying a pleasant hot 
spring and taking advantage of the mineral ion water.  This blend of natural hot spring ingredients 
and minerals make the water slightly alkaline and very soothing, so relax and enjoy!

Protect your delicate skin from the harmful effects of tap water. Active charcoal filter Futumata-
ceramic inner filter.  The ANESPA removes chlorine from your shower and bath water. Its dual 
cartridge system contains therapeutic ingredients that have a relaxing hot spring effect. The water 
is broken down into smaller clusters which makes it easier for your body to absorb the healthy and 
clean ANESPA water.

There are three main minerals used in the cartridge: 

Tufa - A mineral stone taken directly from the Futamata Radium Hot spring in Hokkaido, Japan. 
This stone gives the water the same gentle and relaxing effect of a hot spring.

MIC Stone - Generates activated mildly alkaline water which is good for your skin.

Power Stone - Generates strong negative-ions.

The ANESPA has a simple, yet effective, three stage process, which results in the most luxurious and relaxing bath / 
shower experience you’ve ever had.

It starts with the external filter - The first task is to filter out harmful components of the water: chlorine, trihalomethanes, 
phenols, sediment, odor, taste, and organic waste.  Enagic’s water makers achieve this by the use of a multistage 
activated carbon filter containing antibacterial granular activated carbon and Calcium Sulfite.

Then the water passes over the Neodymium magnet - This high quality magnet can decompose the water molecules 
into smaller clusters to activate the water and change the water to slightly stimulated water. At the same time, it helps 
the water to better absorb minerals.

Next is the release of relaxing and revitalizing minerals from the ceramic cartridge - The cartridge has a layer of ceramic 
filling. The layer of ceramic filling is about 3 times thicker than other products on the market. Ceramic balls of both 
Futumata Radium Hot spring and Chikutan are comfortably filled in a single cartridge.

The result is relaxing water - The ANESPA creates abundant flow of hot water; 15 liters per minute (~4 gallons/minute). 
The massaging shower head adds to the relaxing effect.
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The Enagic office in Taiwan has been getting busier 
every month!  Not only does the office have local 
distributor leaders coming to the office to conduct 
product demonstrations, but leaders from other 

parts of the world also visit the office.  There have 
been Indonesian distributor leaders visiting the 

Taiwan branch and conducting product demos.

We even had 6A2-4 Caroline Chou, an Enagic Global 
Certified Master Trainer join us at the Taiwan office to 

present a Seminar of Professional training courses, which 
included product and sales instruction.

But distributors from Taiwan have also 
made their way to Japan, to visit different 
Enagic locations, including the new E8PA 
Resort in Okinawa.

Branch News
Enagic Taiwan
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Taiwan distributors 6A2 Ms. TSAI CHAO CHUN and 6A Mr. HSU CHIN MING, visited the newly built E8PA Resort 
& Training Center where they enjoyed golfing on the beautiful Enagic Golf Course with Mr. Ohshiro.
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Australia is known for many things; the Great 
Barrier Reef, the Sydney Opera House, the majestic 
Ayers Rock, cuddly Koalas, bouncy Kangaroos, 
massive Great Whites, native Aborigines and 

much more.  But many Enagic Distributors don’t 
know about another awesome Australian treasure; 

the staff of the Enagic Australia Office!  The Enagic 
Australia office staff has helped produce quite a few 

very successful distributors.  We’d like to introduce you 
to a few of them.

6A MARTIN BALL

Martin Ball, known to many as ‘Mr Sexy Water’, 
is originally from the U.K. and has resided in 
Perth, Australia for the past 8 years.  Martin 
was introduced to Kangen Water back in January 
2015 by Clint Morgan, and after watching 
a Kangen Water Demo and Dr Michael 
Explains’ videos, he instantly 
purchased the K8, Anespa 
and UKON. Prior to being 
introduced to Kangen Water, 
Martin had not long been out of a mental health clinic 
for depression and attempted suicide. He had also been 
battling with IBS, low energy, joint pains and a lot of back 
pain from a herniated disc. Martin says, “When I watched 
the videos Clint had sent me, I instantly saw the value of 
consuming Kangen Water daily. I make decisions with my 
heart and gut and they basically jumped out of my body 
at the discovery of this amazing technology. As a health 
coach, it was a ‘no brainer’ for me and I was very shocked 
to hear that Enagic had been changing people’s lives for 
over 40 years and how I had not heard about it until then.”

“Clint mentioned there was a ‘referral business’ side 
to Enagic, but at that time in my life, I was focusing on 
getting my health back on track. However, after further 
investigation and watching many testimonials on Kangen 
Water and how it was making a difference in other people’s 
lives, when I received my units I instantly started sharing 
the water with those experiencing health issues as I wanted 
to help them. Many of those people started to buy units 

and I noticed my health was rapidly improving. 
No more joint and back pain, and my mental 
clarity and energy levels were incredible! My skin, 
sleep and digestion had all improved.  I was able 
to purchase a K8 and Anespa for my mum and 
step dad back in the U.K. as well. Six months on, 

I became so educated and passionate about 
the product that I decided to promote it 

properly alongside my best friend and 
business partner Dave Cottam.”

Martin and Dave launched the 
brand ‘Sexy Water’ in August 2015 and instantly, it 
started to grow. They focus on educating people on how 
they can improve their health by simply changing the 
water they drink and bathe in. Martin says, “We never 
once focused on the business model; we solely focused 
on educating people and providing them with value and 
quality products. Our whole business has been built on 
people believing in Dave and I, as well as the education on 
Enagic’s amazing electrolyzed water generators.” Martin 
only recently learned about the compensation plan and 
has had his eyes opened very wide indeed. “I never focus 
on money; money is a by-product of helping people… 
the more people I help, the more money I receive from 
Enagic. However, recently I realized that there are people 
out there who are desperate for money and the Enagic 
business model is incredible for them. I have now included 
it into our presentations to help people see the potential 
of improving their health, as well as changing their lives 
financially.

Branch News
Enagic Australia 
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Martin achieved 6A in September 2016 and has teams all 
across Australia, as well as the U.K. “I do not think of my 
fellow Distributors as ‘my team’. We are all ‘one team with 
one dream’ and that dream is to positively impact the lives 
of thousands of people across the globe via Kangen Water.” 
Martin’s mum, Rosa, promotes Kangen Water back in the 
U.K. Martin says, “It’s been incredible to watch my mum 
personally grow, as well as grow a team. She loves being 
a part of Enagic and sharing the power of Kangen Water.” 
 
“Thank you to our Enagic founders, Mr. & Mrs. Ohshiro, to 
Clint Morgan for introducing me to Enagic, and to Balazs 
W. Kardos for mentoring me along my journey. Thank you 
to Enagic Australia for all your help and our team for all 
believing in me, and especially to Dave Cottam for his daily 
support. Let’s positively change the health of the world 
one glass at a time.
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6A HIEU THI PHAM

My name is Hieu Pham and my husband is Joachim Thien Nguyen. We are from Sydney, NSW, Australia.  My Kangen 
Story all started with my husband’s BIG DREAM.  In Anaheim, California, USA, while accepting his 6A reward on stage, 
he said that he “was only a small fish in the vast ocean…” I still vividly remember that speech.

“I am only a small fish in a vast ocean, but I will grow because I truly believe in sharing the Kangen Water. If you have 
a light, you don’t leave it under the table, but instead you put it on the table to shine, and for the whole world to see. 
Change your water, Change your life!”

Shop opens in Bankstown, NSW, Australia

We have opened a shop in Bankstown in order 
to help achieve my husband’s BIG DREAM of 
having a LeveLuk unit in every home! And in 
order to help my husband to achieve his BIG 
DREAM in a shorter time, I thought very hard 
and came up with the idea of sending a message 
of his BIG DREAM out into the wider world. And 
that was to use my car to deliver his message, 
while I drive it to work every day. 

Since then, I’ve received endless positive 
feedback and many best wishes from people of 
all walks of life. And so I believe that my efforts 
have somehow helped my husband’s BIG 
DREAM become a little bit easier to achieve.

As each day goes by, we can only get closer to 
our BIG DREAM.

As my husband once said, we started with only 
two small fishes, but our Kangen family will 
surely grow. We are now both 6A2. My husband 
also said that the “sky is the limit”.
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6A2 KELLY KINGI, NEW ZEALAND

Kia Ora! My name is Kelly 
Kingi and I am from the 
sunniest place in New 
Zealand – Whakatane. I 
have an absolutely beautiful 
family – my husband Paul 
and my 3 amazing children.

In May 2013, we purchased 
our first LeveLuk machine. 
After trying the water for 
quite a while, we just had to 
invest in one, as we couldn’t go 
back to drinking anything else, 
and we had all personally seen 
such great health benefits 
while on the water.  I was so 
excited to give this Kangen 
Water out to people, family 
first of course, then friends 
and others. It wasn’t that hard 
– as I had already told them 
what had happened for us and 
our special youngest daughter 
with Down Syndrome, they practically jumped on the 
water! Then when even more people began to ask me, 
“How can we get our own machine?” is when my Kangen 
Water journey truly began.

I’m a real family person and when I saw how much of a 
difference the water was making to the people I love 
most, well, that’s when I said to my husband, “I have to do 
this full-time. Everyone needs to know about this!”
So, I quit my job and dedicated myself to Kangen Water. 
I love having a home business, as it allows me to work 
around my family and I have created an income from 
myself that I would never have been able to achieve 
working for someone else. The time and the freedom this 
opportunity has given me is priceless, and neither is the 
satisfaction I feel by helping others achieve true health. 
Enagic’s business is more than a pay check – it is the 
difference that these Kangen Water machines can make 
to so many people’s lives in so many different ways.

Doing this business, I reached the rank of 6A in 18 
months and am now 6A2. My team is doing great, and it is 
so exciting to see them smashing the ranks and achieving 
as well with Enagic.

I would love to see one of these machines on everybody’s 
kitchen counters one day. I wake up excited every 
morning, wondering who I can share this with. I never 
woke up feeling like that when I was doing any other job! 
I have realised that it is best to be your own boss. I never 
found it easy to take orders from anyone else and now 
with Enagic, I don’t have to!  My advice to anyone new to 
this business: anyone can do it! Thank you so much, Mr. 
Ohshiro for this opportunity – I am honoured to be a part 
of Enagic!
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Enagic True Health Workshop 
in Chicago, IL. USA

Recently Chicago was the host city for an informative 
Enagic True Health Workshop.  Over 150 people 

gathered together to learn more about the unique “True 
Health” philosophy of Mr. Ohshiro.   Unlike many other 

health related seminars, which primarily focus on physical 
health, the True Health philosophy focuses on different aspects 

of health, including physical, mental, spiritual and financial.  The 
seminar included some Enagic powerhouse distributors, including 

Romi Verdera and Tamia Williams.  There were also a number of guest 
speakers, which made the event even more enjoyable.  The attendees were very 

happy to have such amazing presenters and everyone left wanting another seminar in the future.  The seminar was 
informative and inspirational and everyone in the Chicago area are anxiously waiting for the next one. 

Branch News
Enagic Chicago, IL
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They say that true leaders lead by example.  Well, if 
that is true, then the Top Performers Kangen Group 
are definitely led by true leaders.  And by looking 

at their results that couldn’t be truer!  This dynamic 
duo 6A4-3 Norli Razmi (Nor Lailatul Saidah Md Razmi) 

and 6A2 Zahid Salleh (Mohamad Zahid Mohd Salleh) 
are setting new standards in the Kangen world.  Norli 

reached 6A4-3 rank in record time of 26 months and along 
the way grabbing 1st place every month for 11 consecutive 

months in the Enagic 2015 Global Contest.

Their secrets?  Events, lots of them - big, small, weekly, monthly and 
biannually. And all are FREE - i.e fully sponsored by them - except the biannual 

Kangen Business Seminar (KBS) which is in its 5th edition now and have been attracting over 1000 participants. Held 
at premier convention centers around Kuala Lumpur, KBS has become an important and a must go event in the Enagic 
Malaysia calendar. They believe events are like school and distributors are like children. If the children don’t go to 
school, they will never learn what they need to know and it will hard for them to make it in life.

While hard work and perseverance build the business, LOVE and RESPECT bind their organization together and that’s 
the principle they hold dearly and internalize in their organization.  This team sets an incredible example for other 
distributors around the globe.

Branch News
Enagic Malaysia
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Tokyo 
Focus on 

2020

How Tokyo 2020 Is An 
Excellent Example of Goal Setting

As many distributors are discovering, Mr. Ohshiro is very 
focused on building the Tokyo market in order to fully 
maximize the 2020 Olympic Games.  But what Mr. Ohshiro 
is doing goes far beyond just focusing on the next few years; 
it is goal setting, with a very specific target in mind.  Since 
this month we are focusing on goals, this is an excellent 
example of how goal setting works and why it is such an 
important part of success in any business.

We discussed 
“S.M.A.R.T.” Goals back 

in January of this year and we did 
a recap in the Road To 6A section in this 

months E-Friends.  A S.M.A.R.T. Goal is defined 
as a goal which is Specific, Measureable, Attainable, 

Realistic and has a Time Frame for completion.

Mr. Ohshiro knows that 2020 represents a tremendous 
opportunity for Enagic, especially in Tokyo, as the eyes of the 
world will be focused on this amazing city.  As such, he has 
set some lofty goals for the Tokyo office staff and the local 
distributors.    

According to statistics from the Japanese Ministry of Justice 
the number of foreign residents living in Japan from China, 
Korea, the Philippines and Vietnam are almost 2 million 
people.  Distributors from the Philippines who are living in 
Japan serve as an excellent example of how to tap into another 
culture living in a different country.  These distributors have 
used the Tokyo office to aggressively build their businesses 
by putting on seminars for their Filipino guests living in Japan.  
Top distributors from Indonesia also visited the Tokyo Office 
and conducted seminars for local Indonesian guests.

“Japan has become home for many people from other countries, like Korea, the Philippines, China, Indonesia and Malaysia 
and many of these people live in Tokyo.  Enagic is fortunate to have many distributor leaders from these countries also living 
in Tokyo.  I encourage these leaders to actively promote and recruit their fellow countrymen living in Tokyo and show them the 
benefits of Kangen Water and True Health.”
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While Mr. Ohshiro has set lofty goals for the 
Tokyo office, his goals are founded on the 
S.M.A.R.T. principles.  His specific goal is to 
have so many active distributors from other 
countries, who are living in Japan, visit the 
Tokyo office to build their businesses, that he 
will be forced to renovate the Tokyo office 
in order to accommodate for their growth.  
Creating multiple presentation rooms so 
that several meetings in different languages 
may be conducted simultaneously.  This is a 
measurable goal, as the number of attendees 
of each different group at the weekly meetings 
will be easy to keep track of.  This is definitely an 
attainable goal, because Mr. Ohshiro knows it 
can be done and believes in the office staff and 
the distributors.  The goal is more than realistic 
and it has a very specific time frame, the 2020 
Tokyo Olympic Games.
  

In order to actually achieve this goal, Mr. Ohshiro is doing more than just giving directives to the Tokyo staff to try 
to make it happen.  He knows that if he wants the goal he is setting to come to fruition, he will have to personally 
lead the way, which is exactly what he is doing.  He has already traveled to Tokyo several times and personally given 
presentations to the attendees.  This is such an amazing example of what to do if you really want to achieve a goal.  Mr. 
Ohshiro is the top man in Enagic, but he knows that if a person wants to turn a goal into an achievement, they have 
to take an interest in the goal, they sometimes have to take a personal role in making it happen, and that is what Mr. 
Ohshiro is doing.  This is true leadership and should serve as an example that every distributor should try to emulate.

This is a great goal setting lesson, one that Mr. 
Ohshiro hopes all distributors will learn.  When 
it comes to goals, sometimes leaders will need 
to delegate responsibility to others in order to 
achieve the goals, but sometimes, a true leader, 
will recognize that they must take personal 
responsibility in order to make their goal 
happen.  For Mr. Ohshiro, the 2020 Tokyo goal 
will be no small feat, but then again, Mr. Ohshiro 
does not typically set a goal if it will be easy to 
attain.  He sets goals that may be difficult to 
achieve, but that are well worth the effort once 
they are met.  Mr. Ohshiro hopes that you will 
join him in his goals 2020 Tokyo goals, as well as 
setting your own goals for you and your team.  
He knows Tokyo will do it and so can you!
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Amazing Amenities – 
The Enagic Golf Course

Your E8PA membership comes with many fun and rewarding benefits, 
including use of the golf course at the Enagic Sedake Country Club.  
As an E8PA member, you can golf all you want, absolutely free!

Start by warming up on the driving range or hop on a golf cart with some 
friends and jump right into an enjoyable game of golf.  For those who 
don’t know it, Mr. Ohshiro is an avid golfer and he insisted that the E8PA 

resort offered not only a challenging course, but a beautiful one as well. 
To help ensure that the course would meet his high expectations, he took a 

personal role in the design of all 18 holes.

20
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The beautifully designed course features numerous 
water hazards, including a spectacular fountain tucked 
away in the winding hills, which serves as an attractive 
water feature and a challenging water hazard. The sand 
traps are well placed and are maintained so well that they 
appear more like a Zen garden than a hazard.

Each hole is nestled in the winding hills of an amazing 
tropical rain forest. The views are spectacular, with 
almost everyone including the crashing waves of the 
nearby ocean. There is even a traditional Japanese tea 
house halfway through the course so golfers can take a 
moment and relax with a hot cup of tea, while enjoying the 

simply amazing views.  Golfers can tee off surrounded by 
beautiful vegetation or with a view of the ocean or even 
from the top of one of the many hills, overlooking the lush 
rain forest canopy. Novice and pros alike will fall in love 
with this challenging course and will want to play it over 
and over.

Recently 6A Austin Hsu, a distributor from Taiwan, made 
his second visit to the E8PA Resort in Sedake to expose 
his colleagues to the amazing Enagic golf course.  His 
visit this time was to discover all the benefits of E8PA 
Membership because he wants to promote the E8PA 
membership cards in Taiwan.

He was very excited to show his friends, Aska Lu, Alan Liang and Alan Wu the challenging Enagic golf course. Aska Lu, 
who runs a golf store in Taipei, and Austin, who is an avid golfer, want to share the golf amenities of the E8PA Resort 
with their network of fellow golfers.  They believe these global golf lovers will recognize the benefit of purchasing an 
E8PA Card, where they will have exclusive access to not only the golf course, but also the complete resort facilities, 
located just an hour and a half flight from Taiwan. 

21



Austin and his friends took advantage of their two day stay, experiencing as many resort amenities and gathering as 
much information as they could.  This included exhilarating rounds of golf, dining at the best local restaurants and 
visiting the hottest tourist spots.  They were all excited to get back to Taiwan to start promoting the incredible benefits 
of the E8PA Membership and all that Mr. Ohshiro’s mother land has to offer Enagic Distributors.
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DISTRIBUTOR
ONLY

Find and lead your own way to success 
by rediscovering true health 

at the birthplace of the Enagic business!

Find and lead your own way to success 
by rediscovering true health 

at the birthplace of the Enagic business!
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Enagic 8 Prosperity 
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★

★

Gold
Enagic 8 Prosperity 

Association

★

★

Enagic 8 Prosperity 
Association

Silver

★

Bronze
Enagic 8 Prosperity 

Association

★★

★

Enagic 8 Prosperity 
Association

BLACK
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The Enagic 8-point Prosperity Associaaon is YOUR chance to explore 
and deepen your understanding of Enagic's roots with an expansive 
program of accvices and adventures in beaucful Okinawa, Japan.

As an Enagic distributor, it's also YOUR chance to bless this 
experience upon others through our monthly E8PA 

Membership Contest.

Design by: EnagicWebSystem.com

The current contest runs May 24, 2017 - June 30, 2017.
*Terms of contest: 
 • This contest applies to E8PA card sales only.
 • 1-5A rank members CAN paracipate! However, there is only one cash award available for all ranks.
 • Only ONE award will be granted at each award level. 
 • The cash awards will only be given to the distributor with the highest number of sales overall (within the rank).
 • The winners will be awarded during CEO Seminar and Global Recogniaon Ceremony in Germany on July 23rd.

JOIN US
IN DEVELOPING
THE E8PA PROGRAME8PA
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FORRANK MINIMUM CASHAWARD 

ALL RANKS 10 (8pt. Sales) $8,000 

6A 10 (Group Sales) $3,000 

6A2 15 (Group Sales) $4,000 

6A2-2 20 (Group Sales) $5,000 

6A2-3 25 (Group Sales) $6,000 

6A2-4 30 (Group Sales) $7,000 

6A2-5 35 (Group Sales) $8,000 

6A2-6 40 (Group Sales) $9,000 

The Enagic 8-point Prosperity Association is YOUR chance to explore 
and deepen your understanding of Enagic's roots with an expansive 

program of activities and adventures in beautiful Okinawa, Japan. 

As an Enagic distributor, it's also YOUR chance to bless this 
experience upan others through our monthly E8PA 

Membership Contest. 

The current contest runs May 24, 2017 -June 30, 2017. 
*Terms of contest: 

• This contest applies to E8PA card sales only. 
• 1-SA rank members CAN participate! However, there is only one cash award available for all ranks. 
• Only ONE award will be granted at each award level. 
• The cash awards will only be given to the distributor with the highest number of sales overall (within the rank). 
• The winners will be awarded during CEO Seminar and Global Recognition Ceremony in Germany on July 23rd. 



 Enagic: A True 
 Industry Leader 

Tech Talk

The General Incorporated Japan Electrolyzed 
Water Association (JEWA) was established in 
May of 1999 from the predecessor organization, 
Strong Electrolyzed Water Association.  In 2010 
the name, Strong Electrolyzed Water Association, 
was revised to the Japan Electrolyzed Water 
Association, in order to remain consistent with 
the different grades of electrolyzed acidic water 
and the growth of the industry.

In 1996, strong acidic electrolyzed water was 
approved by the Ministry of Health, Labour and 
Welfare as a disinfecting and cleaning water; 
effective in the prevention of nosocomial 
infections through the use of hand washing.  A 
nosocomial infection is an infection or toxin that 
exists in a certain location, such as a hospital.  
In 1997, under the Pharmaceutical Affairs Act, 
electrolyzed water generators were approved as 
medical devices for the use of disinfecting and 
cleaning endoscopes. The electrolyzed water 
used in the medical field had officially been given 
a name: strong acidic electrolyzed water.

In June of 2002, acidic electrolyzed water was 
approved and designated as a disinfecting food 
additive and was given the name, hypochlorous 
acid water, in the field of foods and food products.

Furthermore, in the field of agriculture, the 
association applied to the Ministry of Agriculture, 
Forestry and Fisheries for acidic electrolyzed 
water to be designated as a harmless agricultural 
chemical in 2004, in time with the revision of the 
Agricultural Chemicals Regulation Law.

After a careful ten year examination by the 
Designated Harmless Agricultural Chemicals 
subcommittee of Agricultural Chemicals 
Branch (Committee) of Agricultural Materials 
Council regarding the safety and effectiveness 
of electrolyzed water, it was approved as a 
“Designated Harmless Agricultural Chemical” 
in March of 2014 with the name, electrolytic 
hypochlorous acid water.

Enagic is a proud member, contributor and supporter of the Japan 
Electrolyzed Water Association.  This is an organization with a 
mission to diffuse incorrect information and provide accurate and 
correct information regarding strong electrolyzed acidic water 
to the consumers of the global marketplace.
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In August of 2014, the association was 
registered as a general incorporated association, 
a transformation from the previously private 
organization, and embarked on a new beginning 
with the official name, General Incorporated 
Japan Electrolyzed Water Association (JEWA).  
In addition to many other activities, JEWA is 
currently promoting the use of electrolyzed 
water in the hygiene management of the athletes’ 
village and kitchens in the 2020 Tokyo Olympic & 
Paralympic Games.

Electrolyzed water is the general term referring 
to any solution produced by the electrolysis 
of water containing an electrolyte, such as 
sodium chloride, potassium chloride or dilute 
hydrochloric acid. The acidic electrolyzed water, 
which contains constituents with sanitizing and 
deodorizing effects, is produced at the anode. 
While at the cathode, the alkaline electrolyzed 
water, which contains constituents with strong 
cleansing effects against protein, fat and oil, is 
produced. For Enagic, the waters included under 
the Ministries newest test results include the 2.5 
pH Strong Acidic Water, the 4.5 – 6.5 pH Beauty 
Water and the 11.5 pH Strong Kangen Water.

The acidic electrolyzed water has received 
approval and has been certified in the medical 
field under the name, strong acidic electrolyzed 
water, and in the field of food and food products 
under the name, hypochlorous acid water, by 
the Ministry of Health, Labour and Welfare. 
Furthermore, in the field of agriculture, it has 
been approved and specified as a Designated 
Harmless Agricultural Chemical, under the name, 
electrolytic hypochlorous acid water, by the 
Ministry of Agriculture, Forestry and Fisheries 
and the Ministry of the Environment.

As a member company Enagic adheres to all of 
the rules and requirements of the JEWA and also 
contributes to the association in any way possible.  
In a recent interview with Katsuhiro Kawada, the 
JEWA Chairman, he explained, “The association 
(JEWA) deals with many branches of the Japanese 
Government, including the Ministry of Health, Labour 
and Welfare, the Ministry of Agriculture, Forestry 
and Fisheries and the Ministry of the Environment, 
to ensure proper reporting and compliance of 

Japanese law.  I am pleased to announce that recent 
test results have led the Japanese Government to 
release the following information: The Ministry of 
Health, Labour; “In regards to electrolyzed water, it 
is permissible to be designated as a food additive, 
as it is found to pose no hazard to human health.  
The Ministry of Agriculture, Forestry and Fisheries 
& the Ministry of the Environment; “Electrolytic 
Hypochlorous Acid Water…based on their raw 
materials, are clearly unlikely to be harmful to crops, 
etc., humans, livestock, and aquatic animals and 
plants.”

These recent declarations reinforce the 
information Enagic provides to consumers; that 
these different grades of waters not only have 
many valuable uses, but that they also do not 
pose any threat to people, plants, animals or 
the environment.  Association membership with 
organizations like JEWA illustrate the ongoing 
commitment Enagic has pledged to this industry 
and the unmatched level of quality of our products 
continues to keep Enagic as an industry leader 
and the Gold Standard of our market.
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Road 
to6A
 Mid-Year Goal Check  
Can you believe it is already June?  2017 is flying by and, 
at this rate, the end of the year will be here before you 
know it!  We started 2017 by encouraging distributors 
to DREAM BIG!  But along with DREAMING BIG, we also 
encouraged distributors to set goals, so they can be on 
track to fulfill those big dreams!

While January is a critical month in the Direct Sales Industry, 
as this month will typically “set the pace” for the rest of the 
year, June may be even more important, as it is the half-way 
point to the next year and a great time to see where you are 
with your goals.   If you started your 2017 like top distributor 
Daniel Dimacale suggests, with an All Out Massive Action 
effort, then you are probably well on your way to achieving, or 
even surpassing, the goals you’ve set for this year.   And right 
now is a great time to review your progress.  

Take out your day planner, or where ever you have WRITTEN 
your goals for 2017.  Yes, your goals should be written, so 
they change from a mere thought or idea into a tangible 
entity.  Remember, when it comes to goals, play it “S.M.A.R.T.”  
A S.M.A.R.T. goal is defined as a goal which is Specific, 
Measureable, Attainable, Realistic and has a Time Frame for 
completion.  For 2017, and every year, you should have three 
sets of goals for the year: short-term, mid-term and long-term.  
Your short-term goals are your monthly or quarterly goals.  
Your mid-term goals are the goals you were hoping to achieve 
by the middle of the year.  Your long-term goals are the goals 
you are striving to achieve by the end of the year. 

Start by reviewing your short-term goals up until now, have 
you achieved them?  These goals can be things like sponsoring 
a new distributor every month.  Or making a certain amount of 
income each quarter.  Looking back at the past six months will 
allow you to see if your efforts have been paying off the way 
you had hoped and to better gauge what you will need to do 
during the next six months.  If you are on track with the short-
term goals, then keep on doing what you’re doing.  But if your 
short-term goals have fallen short, don’t get discouraged.  Just 
realize that you may need to focus on those short-term goals a 
little more in order to achieve them.

After reviewing and accessing your short-term goals, take a 
look at your mid-term goals.  This could be something like a 
personal goal of becoming a 5A or a team goal of helping to 
develop a 6A.  Let’s say that you started the year as a 2A and 
your mid-term goal was to become a 5A; have you achieved that 
goal?  Evaluate where you are and commit to either achieving 
the original goal, of, if you have surpassed it, challenge yourself 
and commit to setting a loftier new goal.  

The real reason you’ll want to check where you are with your 
goals is so you can determine if you are on track to achieve 
your long-term goal.  Since it is further off, it can sometimes 
be difficult to know if you are really on track, which is why it is 
important to check the progress of your efforts and the status 
of your goals throughout the year.  If you are off track with your 
short-term and / or mid-term goals, you are most likely off track 
with your long-term goals as well.  But that’s okay!  This is why 
you review the progress of your goals throughout the year.  So, 
if you are off track, you will have plenty of time to refocus and 
do what must be done to achieve them.  June, as the middle of 
the year, is one of the best times to really see where you are.  
There is still six months of 2017 left, which is more than enough 
time, even if you are way off track of achieving your goals.  But 
don’t wait.  Waiting is what get’s people off track to begin with.  
Take action and reignite your All Out Massive Action effort!  If 
you want to make sure you are able to achieve those long-term 
goals, get focused and get serious!

The only problem with goals in this industry is that the only 
person you really have to answer to is yourself.  If you are not 
on track with your goals, don’t let yourself off easy.  Really 
focus on those goals and commit to making them happen.  Push 
yourself to make the effort necessary to achieve the goals you 
have set for yourself.  So take an honest, no nonsense look at 
where you are with your goals and determine what you need to 
do from today to keep on track and achieve them.  Remember, 
there is one person who deserves the very best you have to 
give and one person you should not let down.  That person is 
YOU!  Enagic believes in you.  Mr. Ohshiro believes in you.  You 
can do it!  You can make it happen!
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 “Having goals and working towards them is what 
enables us to gradually turn our small receptacle into 
something wider and deeper and large enough for our 
dreams.”

 “It’s been said that more than 90% of successful 
people have dreams and set goals. These aren’t the sort of 
dreams that pop into your head by coincidence, unexpect-
ed ideas as random as the lottery. Deep down, everyone 
already knows this. We should have 
goals in life. We should be working 
toward those goals. Ohshiro did, 
and while there was much to over-
come and many dues to pay, today 
he presides over a global company. 
It doesn’t matter if you’re from the 
tiniest island; you can still trade with 
the entire world. Your dreams are the 
propellers on which you can soar to 
success.
 

Tokyo-bound, once again 
 Ohshiro once again moved 
to the mainland, this time to take up 
an accountancy position in Tokyo. He 
was planning to become a certified 
public accountant but the flames 
that fired his entrepreneurial spirit still burned brightly. 
The young couple had quietly started to dream big for the 
future. These dreams prompted them first to make the 
move from Okinawa to Tokyo, then onwards to America. 
First the west coast, then the east. Then further still to Eu-
rope and beyond to Asia. 
 Even sharks can have amusing habits. Apparent-
ly sharks raised in aquariums never grow very large. But 
wild sharks, the sharks which swim freely in the open 
seas, can grow very large indeed. If Ohshiro had stayed 
in Okinawa, his growth might have been as stunted as a 
kept shark. Would he ever have managed to mature into 
a king of the international oceans? Think about the work 
of a gardener. To grow a big tree, first you must nurture 
the seeds in a small planting pot. Once the roots have ex-

tended far enough, the fledgling tree is transferred into 
a medium-sized pot, and then a larger pot, and so on. At 
last, the tree is given a new home in the ground where it 
can stretch out its branches as far as it might please. So 
even if you start off with something small, you should still 
be striving to make the receptacle holding that small and 
precious item as big as you possibly can. 
 So it was that Ohshiro and Yaeko made their way 
to the unknowns of the big city and all it had to offer.

 

Cramped city life
 
 The Ohshiros firmly believed that success 
was to be found in Tokyo. They were ready 
to endure whatever hardships and difficulties 
live in the big city might involve and made 
their way back to its bright lights. Ohshiro 
was used to living in poverty. He was used to 
the struggle. The couple rented a small room 
in a little corner of Tokyo, with just enough 
space for the two of them to eat and sleep. 
Neither of them knew what life in Tokyo 
might hold. They had been prepared to put 
up with an extreme way of life when they 
decided to settle in Tokyo. But for Ohshiro, 
having Yaeko with him this time around gave 
him more strength and motivation than he 
could have hoped for. Any sadness or strug-

gle could be shared— and therefore halved. Happiness, on 
the other hand, would double. 
 
 Ohshiro managed to find himself a job, but before 
long he was transferred to Osaka. He had always thought 
that he needed to be in Tokyo to see his dream come true, 
so inside he felt destroyed. But he could not turn his back 
on company orders, so off they went to Osaka. Not long 
after, however, the business employing him folded. Ohshi-
ro felt an overwhelming sense of frustration, as everything 
he had been secretly agonizing about came rushing to the 
surface. Why had he had ever had to leave Tokyo if the 
business was just going to fail? But he was not a man who 
was liked to show weakness.

Stories of Success
 Goals…the road map to success 

Above is an excerpt from the book Quenching the Thirst for Global Success, the Success Story of Hironari Ohshiro.  
It is filled with incredible lessons, motivational stories and the actions that were taken to create Enagic.  

A must for distributors, it is available at www.enagic.com/shop
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Live Healthy - Live Delicious!

Ingredients:
• 1 1/2 cups Kangen Rice
• 1/4 cup plus 3 tablespoons rice vinegar 

(unseasoned) 
• 1/4 cup sugar
• 1 1/2 teaspoons salt
• 1 tablespoon sesame seeds
• 3 tablespoons vegetable oil
• 2 tablespoons finely chopped pickled ginger
• 4 scallions, cut lengthwise into thin 1-inch 

strips (about 3/4 cup)
• 1/2 cup shredded carrot
• 1/2 cup shelled edamame (soy beans)
• 1 large cucumber (approx. 1 pound, seeds 

removed) quartered lengthwise
• 2 sheets Nori (paper-thin sheets of dried 

seaweed)
• 1 ripe avocado
• 1/4 pound surimi (imitation crab) if desired, 

sliced thin

For dressing:
• 2 teaspoons wasabi (Japanese green 

horseradish) powder
• 1 tablespoon hot 9.5 pH Kangen Water
• 2 tablespoons cold 9.5 pH Kangen Water
• 2 tablespoons soy sauce
• 2 teaspoons ginger juice (squeezed from 

freshly grated gingerroot)

(Great as a starter or side dish)

Directions
1. Clean fresh produce with 11.5 pH Strong Kangen Water, then 

with 2.5 pH Strong Acidic Water, followed by a 9.5 pH Kangen 
Water rinse. 

2. Prepare Kangen Rice according to directions.

3. Bring 1/4 cup vinegar to a boil in a small saucepan with sugar 
and salt, stirring until sugar is dissolved, and remove from heat. 
In a dry small skillet toast sesame seeds over moderate heat, 
stirring, until golden and fragrant and transfer to a small bowl. 

4. Transfer rice to a large bowl and stir in vinegar mixture. Cool rice 
and stir in sesame seeds, remaining 3 tablespoons vinegar, oil, 
ginger, scallions, carrot, edamame and cucumber. Salad may be 
prepared up to this point 1 day ahead and chilled, covered. Bring 
salad to room temperature before proceeding. 

5. Dry-roast Nori, 1 sheet at a time, directly above moderate 
heat (gas or electric burner), holding it at opposite corners and 
moving it back and forth, until it turns bright green, 30 seconds 
to 1 minute. With scissors cut Nori into thin 2-inch-long strips. 

6. Peel and pit avocado. Quarter avocado and cut crosswise into 
thin slices. Add avocado to salad, with surimi if desired, and two 
thirds of Nori strips and toss well.

To make dressing:
1. In a small bowl stir and dissolve the wasabi 

powder into hot water, then stir in cold water, 
soy sauce, and ginger juice. 

2. Serve salad sprinkled with remaining Nori 
strips and drizzled with dressing. 

 California  
 “Sushi” Salad  

Cooking 

with Kangen
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Health Hints

 True Health – The Circle of Compassion 

As an Enagic Distributor the Circle of Compassion should 
play a huge part in how we conduct business and even how 
we live our lives.  In order to truly comprehend the vision 
of Mr. Ohshiro you must first understand the key principles 
of this ideology.  Creating the foundation of the Circle of 
Compassion is the how the concept of True Health was 
originally founded.  The idea of True Health was envisioned 
by Mr. Ohshiro many years ago and had a very simple goal: 
help a single person achieve True Health and then that 
person, in turn, helps someone else do the same thing; 
much like the “pay it forward” ideology.  The True Health 
you discovered comes full circle when you share it with 
someone else.

By helping others discover the benefits of True Health, we 
close a loop of the Circle of Compassion.  True Health, the 
foundation of the Circle of Compassion, is made up of three 
different aspects of health. The first is physical health.  Without 
physical health, we have nothing.  All the money in the world 
means nothing, if you are too sick to enjoy it.  
Although all three aspects of health are important, physical 
health is the framework on which the others are built.  

After physical health is financial health.  Once you are feeling 
great, you should also be able to thrive financially, which is the 
reason Mr. Ohshiro created the Enagic Distributor business; 
as a means for anyone to be able to discover financial health.  

The last health is mental or spiritual health.  This is a health that 
helps you discover who you are and what is truly important 
to you.  Kind of “why am I here” and “what legacy do I want 
to leave”, combined into one.  It is a health that differs for all 
people and may include spirituality, religious belief or simply 
your core convictions regarding life and the freedom a person 
can enjoy with peace of mind.  

When all three aspects of health are achieved, then a person 
has realized True Health.  Once a person has realized 
True Health, then they are ready to complete the Circle of 
Compassion, by sharing what they have learned and helping 
others to achieve True Health.

Every Enagic Distributor should strive to discover True Health 
for themselves and their family members.  By experiencing 
the benefits of True Health, each person is in the position to 
be able to effectively share with compassion and help others 
discover this amazing concept.  Remember each day that the 
mission you are a part of is much more than simply selling a 
consumer product; our mission is to bring True Health to the 
world and to allow everyone to experience the power and 
fulfillment of the Circle of Compassion!
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Keep your Enagic machine 
running at peak performance!
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design by enagicwebsystem.com

Order your replacement filter online:

www.Enagic.com/shop

Or, please call: 1-844-MY FILTER   (1-844-693-4583)

 $100       
$77*    

 $120    
$100 *

 $250    
$187 *

 $130    
$110 *

SAVE
$23

SAVE
$20

SAVE
$20

SAVE
$63

J U N E
FILTER
S A L E

2017

ANESPA
External Filter

High Grade
(HG & HG-N) Filter

Important shipping information:

*plus tax and shipping fee

ANESPA
Ceramic Filter

F8 Filter
for K8

During our �lter sale, please keep in mind that the last week of the sale is the busiest time of the sale. This may 
cause additional processing time (7-10 days not including transit time or weekends). If possible please place 

your order at an earlier time. We appreciate your consideration. Thank you.

Keep your Enagic® 
machine running 
at peak perfor-
mance…and cash 
in on summer 

savings. NOW IS THE TIME to stock 
up on replacement �lters! For the 
month of June ONLY, the follow-
ing �lters are on sale:
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8P SALES 
CONTEST

Regular Machine 1P

Leveluk R 0.5P

Ukon DD

E8PA Cards: Black, Plaanum, Gold

E8PA Cards: Silver, Bronze

0.5P

1P

0.5P

Place
1 US$10,000 20P

2 US$8,000 20P

3 US$7,000 20P

4 US$6,000 20P

5 US$5,000 20P

Cash Award Minimum

•  All distributors as of the beginning of the month are qualified to parrcipate in this contest.
This contest will run from June 1, 2017 - June 30, 2017.
The winners will be awarded during CEO Seminar and Global Recogniron Ceremony in Germany on July 23rd.

WIN a CASH AWARD
in this compeeeon for ALL Enagic distributors! Compete for the 

most unit count within 8-point machine sales!
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WIN A CASH AWARD 

MINIMUM 
US$10,000 20P 
CASH AWARD PLACE 

1 

in this competition for ALL Enagic distributors! Compete for ttie 
most unit count within 8-point machine sales! 

Regular Machine 

Leveluk R O.SP 

Ukon DD O.SP 

E8PA Cards: Black, Platinum, Gold 1P 

E8PA Cards: Silver, Bronze O.SP 

• AII distributors as of the beginning of the month are qualiñed to participate in this contest. 

This contest will run from June 1, 2017 - June 30, 2017. 
The winners will be awarded during CEO Seminar and Global Recognition Ceremony in Germany on July 23rd. 
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8P SALES 
CONTEST

Regular Machine 1P

Leveluk R 0.5P

Ukon DD

E8PA Cards: Black, Plaanum, Gold

E8PA Cards: Silver, Bronze

0.5P

1P

0.5P

Place
1 US$10,000 20P

2 US$8,000 20P

3 US$7,000 20P

4 US$6,000 20P

5 US$5,000 20P

Cash Award Minimum

•  All distributors as of the beginning of the month are qualified to parrcipate in this contest.
This contest will run from June 1, 2017 - June 30, 2017.
The winners will be awarded during CEO Seminar and Global Recogniron Ceremony in Germany on July 23rd.

WIN a CASH AWARD
in this compeeeon for ALL Enagic distributors! Compete for the 

most unit count within 8-point machine sales!

Design by EnagicWebSystem.com

•  All distributors 6A or above as of the beginning of the month are qualified to parrcipate in the contest.
•  Minimum units in group sales to qualify will vary according to rank (see chart above).
This contest will run from June 1, 2017 - June 30, 2017.
The winners will be awarded during CEO Seminar and Global Recogniron Ceremony in Germany on July 23rd.

6A GROUP 
SALES CONTEST

For the month of June 2017, Enagic will be holding a compeeeon 
between distributors 6A and above (as of the beginning of each 

month based on total open volume unit sales within their 6A group).

WIN a CASH AWARD

RANK 1ST PLACE 2ND PLACE 3RD PLACE MINIMUM

6A

6A2

6A2-2

6A2-3

6A2-4

6A2-5

6A2-66A2-6

US $5,000

US $6,000

US $7,000

US $8,000

US $9,000

US $10,000

US $15,000US $15,000

US $4,000

US $5,000

US $6,000

US $7,000

US $8,000

US $9,000

--

US $3,000

US $4,000

US $5,000

US $6,000

US $7,000

US $8,000

--

20 Units

40 Units

80 Units

160 Units

320 Units

640 Units

6000 6000 Units
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6A GROUP 
SALES CON 

esign by EnagicWebSystem.com 

WIN A CASH AWARD 
For the month of June 2017, Enagic will be holding a competition 
between distributors 6A and above (as of the beginning of each 

month based on total open volume unit sales within their 6A group). 

US $5,000 US $4,000 US $3,000 20 Units 

MINIMUM 3RD PLACE 2ND PLACE lST PLACE 

6A2-5 US $10,000 US $9,000 US $8,000 640 Units 

US $15,000 - - 6000 Units 

• AII distributors 6A or above as of the beginning of the month are qualifíed to participate in the contest. 

• Minimum units in group sales to qualify will vary according to rank (see chart above). 

This contest will run from June 1, 2017 - June 30, 2017. 
The winners will be awarded during CEO Seminar and Global Recognition Ceremony in Germany on July 23rd. 



SUNDAY JULY 23RD, 10AM12PM

Please send in your registration
by June 30 to sales@enagiceu.com

For 6A2-3s and above only!
Admission: Free
(subsequent lunch included)

HILTON DÜSSELDORF

Georg-Glock-Straße 20,
40474 Düsseldorf

Design by: EnagicWebSystem.com
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HILTON DÜSSELDORF 

Georg-Glock-Straí3e 20, 
40474 Düsseldorf 

Please send in your registration 
byJune30to 



SUNDAY, 23RD OF JULY

Open for everyone!
Participation Fee: 45 € (including Dinner)

12:30 pm   Registration
    2 pm   CEO Mr. Ohshiro Seminar
    6 pm   Global Recognition Ceremony
           Global E8PA Promotion Awards

HILTON DÜSSELDORF

Georg-Glock-Straße 20,
40474 Düsseldorf

Special Conditions for E8PA Members!
   •  Free of Charge
   •  “VIP” seats in the front  

PLEASE DOWNLOAD the Application Form at
EnagicEU.com/seminar 
and send it back to sales@enagiceu.com by JUNE 30.

Seats are limited – ““rst come, “rst serve” principle.

Design by: EnagicWebSystem.com

SUNDAY JULY 23RD, 10AM12PM

Please send in your registration
by June 30 to sales@enagiceu.com

For 6A2-3s and above only!
Admission: Free
(subsequent lunch included)

HILTON DÜSSELDORF

Georg-Glock-Straße 20,
40474 Düsseldorf

Design by: EnagicWebSystem.com
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Special Conditions for ESPA Members! 
• Free of Charge 
• "VIP" seats in the front 

HILTON DÜSSELDORF 

Georq-Glock-Strañe 20, 
40474 Düsseldorf 



Handle all your Enagic Support needs 
with the new Enagic Chat!

If you don’t feel
like calling...
- CHAT US :)
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There are product demonstrations, distributor seminars and many other events all 
around the United States.  Use the links below to check out what’s happening or visit 

the Distributor News section on www.enagic.com for additional event details.

Enagic Director of Communications   
Don Prosser leads the ESPRI Experience 
and developed it, having presented 
it for the past two years. Don brings 
to light a concise one-day experience 
and over a decade of experience with 
Enagic. Experienced in developmental 
psychology and life coaching, Don wraps 
proven self-development strategies with 
YOUR involvement, crafting a marriage 
of insight and FUN! Can you imagine 

what YOU’LL experience?

https://www.kangenevents.com/events/list

https://www.enagic.com/enagic_espri.php

Check out the ESPRI schedule for this month

E n a g i c
S u c c e s s
P e r s o n a l
R e l a t i o n s h i p
 I g n i t i o n (Course)
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Enagic USA has a 
revamped website!

www.enagic.com

New Distributor Area and 
FREE EWS Account

Enagic is proud to announce the 
launch of our new, amazing and 
improved website! With a fresh, 
sharp look, easy to navigate and 
mobile friendly. Our new modernized 
website is consistent with the Gold 
Standard brand and will become the 
new global image! 

Your Distributor Area is now located and merged with your EWS Backoffice 
Account. If you don’t have one, you can get one for FREE by just filling out 

the registration form at the LOGIN section of our new 
website. 

The free Basic Access account helps your team get 
started with some basic features like a presentational 
web page, advertisement images, and an audio 
library full of training!  Upgrade at anytime to 
expand capabilities to more websites for SEO, 
contact management, automated marketing 
emails, prospect optins, mobile app and online 
ordering!
If you are already an EWS Member, you do 
not need to register! You already have all the 
tools PLUS one extra presentational website! 
Check your backoffice for more info!

Go visit www.enagic.com and register to 
access all your Distributor Area features. 
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ENAGIC'S OFFICIAL BACKOFFICE ANO 
OISTRIBUTOR MARKETING TOOLS 



• Get the official Enagic app to take your business on the go! 

• The easiest order placement system ever seen before! 

• Kangen demo videos at your fingertips! 

• Manage your contacts, import them to your phone! 

• Capture new prospect information and send them 
 automatic newsletters!

• Contact Manager

• Prospect Emailer 

• Task Manager 

• Conference Call Audio Library

• Social Media Promotional and Viral Graphics

• Growing Database of Pre-written Marketing Emails

• Email • Email Tracking to target your most interested prospects! 

And much more!

Enagic's official backoffice and 
distributor marketing tools
Seamless online ordering tied automatically 
to your Distributor ID

Receive orders online hands-free!

Robust backoffice :

https://www.enagicwebsystem.com/mobiapple

https://www.enagicwebsystem.com/mobi

https://www.enagicwebsystem.com/mobiandroid

DEMO VIDEO

enagic•mobi

Many websites to choose from!
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In addition to providing Enagic Distributors with information and resources 
to help them succeed, the Executive E-Newsletter will also serve as a way for 
us to recognize the outstanding achievements and rank advancements of our 
valued Independent Distributors.  While we would like to be able to recognize 
each person who has advanced in rank by name, the sheer volume of new 
distributors advancing in rank makes it impossible.  Instead, we will recognize 
each person that advances to the rank of 6A and above by name in this section 
of the newsletter.  We are extremely grateful and very proud of the achievement 
of each person listed below and we encourage every distributor to work hard to 
achieve the rank of 6A and above so that your name may be proudly displayed 
with those that are moving up the ranks in the Enagic business.  

Congratulations 
to each of you 
for your outstanding 
achievement!
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 6A 
VANDA CLARA MARIN Brazil
RICARDO HIDEKI SHIMANOE - ME Brazil
ADAM CHENG Canada
KRZYSZTOF PAPAJ Canada
LINDA CHEN  Canada
TU ANH LE Canada
KA HEI MA Canada
CELINE YIP Canada
NORMAN H GAUTHIER Canada
MARIZA T. ALIANGAN Canada
EVA MARIE SAN GABRIEL Canada
FREEDOMTRAXX25 LTD.  Canada
RYSHEAK LIGHTWON Canada
TODD ALAN BENNET Canada
CHARLES A. RETHI Canada
ERICA MUELLER Canada
LIU XIANG JUN China
FU XUE QING China
CENG YU MEI China
REGIS MULLER France
OLIVIER DE LA BRETECHE France
CATHERINE JUGEUR France
NATHAN WELLS Great Britian
LEUNG OI KAM PATAGONIA Hong Kong
CHAN KI MANE JULES Hong Kong
WONG LAI HAH Hong Kong
ANGEL SASA Hong Kong
WOO YAT PONG Hong Kong
K. L. SERVICE CO. Hong Kong
LAM WAI MAN Hong Kong
SASKIA MEVIS Holland
RAJENDRA KUMAR B SHAH India
SUDESH RAVI MALIK India
LATA UPDESH MALIK India
CV. 6A FACTORY Indonesia
ASEP IVAN SAPUTRA Indonesia
TONI Indonesia
CV. 8 POINT Indonesia
YANI MARYATI Indonesia
FAIZAL KAMAL Indonesia
YANTI Indonesia
BUDHI SATIYA DHARMA Indonesia
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SUJANI Indonesia
AMAN SUPRATMAN Indonesia
JETHRO PARAPAT Indonesia
LUIGI SENSOLI Italy
BARBARA GIAMPAOLO Italy 
NG IOK TONG Macau
KANGEN TRINITY ENTERPRISE Malaysia
YAP CHEE WAN Malaysia
CHONG KUEN YIN Malaysia
CHIANG KAM MOI Malaysia
AHMAD NIZAL BIN A DESA Malaysia
JOHN MICHAEL YEUNG SIK YUEN Mauritius
BIEN AHORA 2   S DE RL DE CV Mexico
DOMINGA LORNIE ZORNOSA Philippines
DAPHNE M SUMBILLO Philippines
CHRISTINE DIANNE ONG Philippines
MYRNA M TY Philippines
NEW TECHNOLOGY META CONSULTING S.R.L. Romania
GEORGE STIRBU Romania
LILIANA MIHAELA RADUCA Romania
MARILENA BUZA Romania
BUKOH MARY Singapore
HAFIZAH BINTE ALI Singapore
KOH KEE LIAN LILIAN Singapore
CHEONG HOCK KIAM Singapore
PHOONMART POONNAPOB Thailand
TRONG DUC LUONG NGUYEN USA
INGRID L LIU USA
POWER TEAM GLOBAL INC USA
JOSE T TIGTIG USA
THE HEALING CONNECTION WELLNESS CENTER INC USA
MIGUEL ANGEL JIMENEZ USA
IWONA DZIEDZIC USA
GARY T CLARK USA
REBECCA MOLINA USA
DAN C BORA USA
STEVEN C UY USA
INVINCIBLE FINANCIAL INC.  USA
MARIO A ESCALERA USA
DARRELL L. RATZLAFF USA
POWERFUL WATERS LLC USA
PATRICIA BONNER USA
REGENIA W ROBINSON USA
AFFLUERE LLC USA
CURRAN R ALVAREZ USA
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CHRISTOPHER FREDERICK USA
LOGAN A SHIPPY USA
ANTHONY STRIANO USA
JEFFERY ALLEN V ESTANA USA
FILOMENA M. ESTRELLA USA
BEVERLY A ERBY USA
THERESA L WATTS USA

 6A2 
TERUO HATO Brazil
ADAM CHENG Canada
CHIU YEN LAN  Canada
SHIRLEY SIU KWAN TO Canada
OI MING CHAN Canada
MARYAM PIRHAYATI Canada
YEUNG YIN SHAN Hong Kong
UPDESH MALIK India
LOH SEU KAM Malaysia
FOLS NETWORK SERVICES Malaysia
CHIN CHOOI YUEN Malaysia
CHIANG KAM MOI Malaysia
CHONG LIK HAO Malaysia
VIRGILIO ZORNOSA Philippines
ROPHY LEE Philippines
TAN SIEW LUAN Singapore
MARIA UCZARCZYK USA
NESTOR LUIZ KONZEN USA
FAUSTIN CHOPRA USA

 6A2-2 
CHRISTINA MAN-LAI LI Canada
ONTARIO INC  Canada
K. L. SERVICE CO. Hong Kong
RAJAN MANJREKAR RAMAKANT India
CV.KANGEN GLOBALINDO Indonesia
DWSC HOLDINGS SDN BHD Malaysia
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 6A2-3 
ONTARIO INC  Canada

 6A2-4 
KANGEN WATER WORLD Hong Kong
AMY FENG CHIH CHUNG USA

 6A2-5 
LIFE CLUB Hong Kong
POWER TEAM GLOBAL INC. USA
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Are you putting the HOTTEST marketing tool 
to work for you?  The Enagic Change Your Life 
magazine, introduced at the 2016 Global Convention 
in Las Vegas, is one of the best marketing tools 
ever produced by Enagic!  More than just a lifestyle 
magazine, it is a 100 page magazine filled with stories 
of inspiration, information about the company, a 
snap-shot look at the ranking system and a brief 
introduction to Enagic founder, Mr. Ohshiro.

This is the PERFECT resource for your serious 
business prospects.  It features stories of successful 
distributors from all over the world.  While every 
story is different, they all have one thing in common…
the fact that the Enagic business is what turned their 
dreams into reality!  This magazine is an absolute 
MUST for any serious distributor!  

Have a copy for your coffee table and have a few copies on hand to give to your best business prospects.  
Share with them these incredible stories of success, brought about by hard working individuals dedicated to 
the idea of True Health.  Quantities are limited, so get yours today!  
Available on the Enagic online store at www.enagic.com

 The Enagic Change Your Life  magazine is high quality,  
 beautifully produced, with vivid images and inspiring  
 information. Including…  

• History of Enagic
• Global Offices & Service Centers
• Certification Information
• Ranking System
• Product Profiles
• Enagic Factory
• Opportunity Overview
• Distributor Leader Feature Articles
• and much, much more!
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S19.95US 

The Enagic Endless Summerl 
Basking in the Sunshine of Success! 




