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wsAL CUSON 

Julian Sherman, who resides in Philadelphia, located in the 
eastern part of the U.S., climbed the Enagic ladder atan astounding 
speed. He was registered as one of our distributors on February 1 O 
of this year and already reached the rank of 6A2 by the 29th of the 
same month. Which means he was able to reach 6A2 in only 3 
weeks! Now, everyone must wonder: How was it possible to 
achieve thls extraordinary feat? 

Julian explains, starting with his reasons for joining the business. 
·1 decided to join Enagic because of the value of the product and 
the fact that we are ACTUALLY changing people's lives." He also 
adds, "On top of that the commission payouts and business plan 
the company has is incredible." Completely motivated by these 
factors, Julian began to engage vigorously in his distribution efforts. 

(Cont'd to PS) 
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Congratulations! 
18 Branches Reach March Goal! 
(Branches reaching monthly goal/Elflil�l:J!J 
India, Chicago, Hawaii, Malaysia, Dallas, Seattle, China, Los 
Angeles, Singapore, New York, Mexico, Spain · Portugal, 
Florida, Vancouver, Brazil, Hong Kong, France 
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New Zealand 
=.:z.-:J-5.:,, � 

Reaching &A bv Passionatelv 
Promoting Kangen Waterl 
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6A • ASMIZAR BIN ABD WAJ IAB (Malaysia) • ROBERT J COUlERT JR (USA) • LO!DA V CHING (Canada) 
• MOi lAM"1AD SOFARUDIN (Malaysia) • THOMAS M D0\1J! (USA) • ANTOf\�NA BUREACENCO (Canada) 

• MAXJNE CHABALA WtLCOX (USA) BINAHMAD • EVE O\llTS (USA) • YANZHEf\'G (Canada) 
• ULY SOEN (Singapore) • CV. \IERY KANGEN (IIWleSial • KllOA V NGlNEN (USA) • MEI JIE JJN (Canada) 
• KOH L<\l i<Lo\Y WENDY (Síngapore) AMAZlNG TEAM • EFREN M CASTRO (USA) • ACELA Vlll.AMIN (Philippines) 
• LEE NAI YE (Hong Kong) • CV. ADITYA KANGEN (Indonesia) • MARY THOMAS (USA) • EFANNA YOGI YANTI (hdonesia) 
• HUANG JL\ LIANG (Hong Kong) AMAZING TEA.\1 • IDEAL BUSINESS VENTURES (USA) • FACHREZA PRISMAYANTO (11dones,a) 

• YUNG KWOK LUN (Hong Kong) • RONNY Lc\YANTARA (lndone$ia) lNC • OANOUJ\S LTil · MR l.lAM O (Oenmarl<) 
• HARLINA MURBARANJ OndCfleSla) • LllNGGA IARASATl (lnóOnesia) • PEGGY K DAMON (USA) CON:-IELL 
• LILI ERNAWATI SH Ondonesla) • CAN))RJ\ AGUSALIM (Indonesia) • VILLA MANAGEMENT (USA) • UGONNA EM6KA EBIGBO (France) 
• J ANO K SERVICE (Hong Kong) • JOKO RUSTYONO (Indonesia) GROUPINC • PRESTON RODRIGUES (USA) 
• WONG YEUCK KJU (Hong Kong) • DR.DIAH SYARJFAH (Indonesia} • LIVING MJRACLE 11.C (USA) • COMPU?fE FREEOOM INC (USA) 
• CHO:-/ 'J'ENG FONG (Hong Kong) • JALAWD))IN (Indonesia) • BRIANNE J 1'1 lOMPSON (USA) • STEPIIANIE J CONTRERAS (USA) 
• WATER SUPPLY WATER CO. (Hong Kong) • BARRY MCGILLlON (Engl2nd) • GILMORE DlSTRIBUTORS (USA) • BRYAN LEE STRAND (US-"J 
• STEVEN M. IVEIGEL CUSA) • CHRISTINE HANDL (Austña) • KJJ\'GSTON STATION 11,C (USA) • MARlLEE D LESSUlY (US.t,) 
• CREATI\IE CONCEPTS (USA) • RORY SCANLA,'11 (lreland) • RYAN T MCLAUGHUN (USA) • SMARPE MARKETING INC. (US.t,) 

MARKETING I,LC • KINGSLEY EMEKA EBIGBO (Francel • AMOS LEE (USA) 
• BEAU BRJDGEIVA'l'ER (USA) • NICHEBUSINESSCONSU11rlNG (USA) • CHEN YUET KIEW (Silgapore) 
• CARLll'O VALLE (Canadal LLC 
• LUDMlLA BUREACENCO (Ganada) • JUANITA M KOLBECK (USA) 6A22 • KREEL HEALTI1 (O.nada) • SOLO AD EXCHANGE LLC (USA) 

ENTERPRJSES lNC • CREATIVE CONCEPTS (USA) 6A2 • KWN LTD. (Hong Kong) 
• J&T MAGIC WATER un (O.nada) MARKETING LLC • MICHAEL CHING (Canada) 
• MEI JIE UN (Canadal • R M1\Lllv\ OIVUSU+IASSAN (USA) • LORE'rrA WALlACli·AGURS (USA) • BMW KANGEN WATÉR tro. (Canada) 
• MARYAM PIRHAYATI (Canada) • WIESLAII' W LABAJ (USA) • LEE LIU JING (Hong l<ong) • DIPA RAMA AM (l'ldonesia) 
• BONU'ACIO SECUIT (Rlilipp,res) • WENDYANN JOSEPH (USA) • CHAN LIM JOE (Hong Kong) • PROFF.SSIONAL AVIATION (USA) 
• BEATRIZ LEDESMA (Ft,ilippines) • AARON D TRACHSEL (USA) • WATER-MASTER (HongKong) SEHVJCE INC • SlEW YEE HOONC (Malaysia) • ALLEN DALE GIBSON (USA) • THOMAS A. SI .OAIX (U>Al 
• CL'IIDY ONC LEE CHlNG (Malaysia) • DENISE D. LEE (USA) • PROJECI' AWOL lJ) (USA) 
• MOHO SABRI BIN MAMA'.!' (Malaysia) • NICHOLAS J. LAUER (USA) • OFPER KINGS MEDIA I.LC (l!SAJ 

Carl Peterson 
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Congratulations for Reaching &A! 
March 2016/ Our new &A and above distributors 

Carl encountered Enagic ayear anda half ago. He 
intuitively knew that this water was something he 
needed to take a closer look at. Within a month he was 
helping develop an amazing team in Christchurch, and 
beyond. He is passionate about Kangen Water as he 
believes it is one of the simplest and most effective ways 
to support our health. 
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Participants giving Mr. lsobe an enthusiastic applause 
u pon completion oí the training (Richmond). 
NU�, !illSll*!lB-al.:��lt.::fá:.F�;t:;<M�na� 
(IJ•;t7t)'f:'��) 

<��Efl L...Hf*'tº c:n.�#l,.:::k�tJ: el�c'iv.>020,ooo.g. 
ilJii"'O)j!�tJ:;;z r·Y 7' e: L.. Z, 6 fi.10) 1 s,000.g.g;g��fiiJc: 
l., Z<t�IJ:l�-t:tz1., \�* l..J:? ! 

r. 

/ ¡ ¡: � ('' ¡f-) L, t- :1J') L, ffi =O)¡� rf.i ¡f-) L, t- (:' 
<t�ñffil*'tº 9 Bti::t-A t-1J?O)flrW 
'7-1'-:;.,,c', 11 Bc:128'c:iiI-f-�·y? 
©'.1'M3zrcsb-.:lib'ntc F-1''Y 0)7 .:i. •y-izJ L, 
f.:'J)/7c'lffl{f l*'tº IIJ}�2fi:füiA0)�.81J 
¡..�-=/��filff0)��16�ffi�bü 
0-1' «:;_t Hi:tJ:-:::>Zl \*9º 

�füill�fiE·::iD-/ �Ji; 1-- t.,,- .=.:;,t·:7'2fi:füi 
�:f.)':g.(Ec't§���t'.':.r:z-A 1-- t.,,-.=. :;,t.lj' 
�Si:1J:?Zl \'S::'tº 4F.J¡¡:¡;j: 1 Be:: 2 B 
(¡:iJj--$i'O) 1) 'YTt / f.:'c'lffl{il.,, *'<O) 
•m•��M9•�s�•s•*c'O) 
A•M,�Wc'••�tJ:f--�-.=.:;_t�� 
��t*L..tco 

51�*ñ� SF.lí;!:?)( IJiJ ·=.:i.-3-? 
c·268f.J'S29B*c'4 B�*ñl., Zt-t.,,­ 
.=.:;_t".'.;l'�cl3C:fJ:-3-r:.=gc''to 6 F.l 4 Be: s 
a,.::,c1:75:;_¡;;z,1�1Jc', 1 stc:,i•J;;z* 

Katsumasa lsobe, Master of Global Training is currently running a series of 
business training courses in countries ali around the world. The most recent 
course was held in Richmond, Canada over two days from the 1 st to the 2nd 
of April. A large number of participants took part in the condensed, meaning­ 
ful training session held over two days run from 9:00 am to 5:00 pm. 

The next training is scheduled to be held in a 4-day course. running from 
May 26th through May 29th in New York, USA. Then on June 4th -June 5th a 
training course will be held in Paris, France followed by a training on June 7th 
in Porto, Portugal' s second largest city after Lisbon. Then on June 9th in 
Vienna, Austria and on June l l th- l 2th in Dusseldorf. Germany, the location of 
Enagic Europe. These special training courses are great events eagerly antici­ 
pated by many distributors all around the world. 

Enagic Training News .:c. 1-:J,�? � 1;-=:,�·=.1-A 

Katsumasa lsobe, Master 01 Global Training 
runs business training around the world! 
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Enagic has hit the ali-time high sales record of 13,000 units in the month of March, making 15,000 units a tangible 
goal. This astonishing achievement is the result of everyone's unfailing hard work, and Enagic is forever grateful for 
your devotion. Let's move on to achieving 15,000 units in the month of June, to add to the momentum on our way to 
reaching the greatest goal of 20,000. 

Hlarld Tapic.r 
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41111\tf \ 1 ammWMIDll ... 
March Sees Highest Sales Record ot 13,419 Units! 
Next Stop, 15,000 Units, Just around the Corner! 
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Boldly posing with a tiger during hi< trip to 
Thai land 
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Malaysia team visiting the Ox1ka Factory. 
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Vi;iting the house the CEO was bo,n in 
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The wcial gathering In Sedake, tJago Cily. with M1. & 
Mr,. Ohshlro in anenda ne@. 
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(Cont'd from P1) 
Since his registration, Julian has steadily expanded his 

business by following his own policy. "My policy in 
business has always been to treat clients exactly how 
you'd like to be treated yourself," says Julian, "and provide 
the absolute best support and training for my team." 

This spare-no-effort approach and devotion toward his 
team must be the key to his rapid rise to success. When 
asked for his future goals, he answered with determina­ 
tion, "my target is to help create as many 6A's as possible 
and spread the word about Enagic all over the world." 

(1 P:ó'f>�<) 
��-- :,1-\"--:::Z'/�/,,,l;l:ít:'�;¡.Axg 

��{!)� icHc:::�i.11tá':I te:: �B -3 ff� l" Jffi�li5� 
lll�JiOO L, Z'i!t.:..c:l,'?c .:!'Stcí*�Y-.ltc 
:R.b'-.:!' � i:J'-::> t.:..OJ b,=ffe.fJJ.L, ,+¡ ;f..- t- e: M 
tJJT�;IJ: t- v-='/1'Z-,9Jé�Lh:o 

C:.0)�,���0�-�0����df> 

LOBAL 

4 J=l ic:::*B L,t.:..-:::z L.,-:,1J'O)��r.sH 
*P&I�blfJ�:iO)I-j-:.J,ylJOOJJUi�� 
af:ip,,�L*Ltc. I�ti:Jcl: 8 mc::af:in, v« 
5·y-'.'.70)��Iffi��,C,ti:��L, �a� 
�cia:ffl��L, ''c''ffir,,��9�t.J:c\ r ,;<- i,:· 
-1'/:/-\" I �'/J0)�1C,17t�I,,, Z-,l, "*ltco 

5ql�-z,¡¡j:, �97\1\tfflP.t����O)� 

In April. a team of distributors from Malaysia visited the Osaka Factory and 
other Enagic-related facilities in Okinawa. On the 8, the team learned the 
essence of "Made-in-Japan." when they visited the Osaka Factory, intently 
observing the prodL1ction process of the LevelL1k units and asking questions 
in rapid succession during the briefing at the tour's end. 

In Okinawa, the team first arrived in Nago City, the birthplace of Mr. & Mrs. 
Ohshiro, where they visited Enagic Sedake Country Club, the Ukon Factory 
and the house where the CEO was born. After touring Nago, a social ga1tler­ 
ing was held with both Mr. & Mrs. Ohshiro in attendance. For all participants, 
the day was filled with first-hand experiences of the roots of Enagic. Before 
returning home to Malaysia on the 12, they toured Okinawa visiting Enagic 
Bowl Mihama and Natural Hot Springs Aroma. 

Exoeriencinu Enauic Soirit as Malavsia 
Team Visits Okinawa and osaka Factorv!. 
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The Kang�n Office of the Pla·1inum Wat�r Club. 
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their performance. 
Every year. far the 6 consecutive years since, Andy and 

Csrrnsn have opened a "Kangen Booth' in the expo. With the 
solid know-how they were receiving through each experierce, 
they steadily moved up in rank and finally, their aspirations 
were fulfilled woen they reached 6A2-3 in 2015. 

An Astounding 300 Units as Team's Goal for 
MontWy Sales! 

When asked of their target tor the near future. Andy and 
Carman declared, "Our team's goal for the rnonthl•f sales is 300 
units, and we are confident we will reach 6/:12.-4 by the end of 
this year " 

As their inco-ne increased. they purchased a 'Kangen Car' in 
2012. Just 2 years later. they became proud owners of treir 
dream car, a Mercedes-Benz, mak·ng it their seconc "Kangen 
Car", its license plate boldly displaying 'KANGEN 2.' Althot.gh 
Andy and Carman explain, 'we hope the proof of our success 
wi I help to motívate the tearn." it is also their hard work, 
through trial and error, and the unbeatable spirit to move 
forward each day despite difficult es, that inspire their team. 
Without a docbt. it is also these very qualit•es which helped 
them to fim1ly establish their current position in the business. 
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Andy Lau & Carman Cheung 
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[Hong Kong/��] 

In April of 201 O, Andy Lau and Carman Cheung jo ned the 
Enagic business in Hong Kong, one of the majar business 
centers in the wcrld. "In Hong Ko'lg, health products are a big 
merket," the two explained their motive �or joining Enagic, 'and 
Kangen Water perfectly caters to the needs of the rnerket" 

lmmediately afterwards, Andy and Carman opened a 
Kangen Office for their team. Platnum Water Club, in the T sim 
Sha T sui district, where the Enagic Hong Kong branch ofice is 
located. Hcwever. as leaders. the earlier penod of their 
business was riddled with strugglc. Thc first problcm thcy 
were facing was the inability to provide proper seminars due to 
the lack of experience and therefore, they were not able to 
achieve satisfactory resutts. 

Opening Bootb in Food Expo Becomes 
Turning Point in Career 

With one golden opportunity, Andy and Carman were able to 
overcome their initial struggle. In 201 O, they opened a "Kangen 
Booth" in the lnternational Food Expo. one of the largest in 
Hong Kong. Here, the two were able to gain the experience 
they desperately needed and scout for promising talent With 
this breakthrougn, they gradually began to make progress in 
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I A Man with "Three Lives" 

\ 

'TÓshio 'Maehara 

Sedake is and always has been Ohshiro's starting point. His wife Yaeko's family home is a stones 
throwfrom where the Ohshiros lived. Y 011 could make it from one house to the other without direc­ 
tions. Perhaps the two of them began to walk in the same direction from their earliest days in the 
village. Sorne of Ohshíro's relatives still live in the village today. Ohshiro's first job was in the village · 
office, too. Sedake was his whole life, from birth until boyhood. 

Their old elementary school is no longer in use today, and the village children now attend a nearby 
school,-formed by the merger of a number oflocal schools. Ohshiro has rentedthe old school build­ 
ing, using and managing the building and keeping it well maintained. Doubtless it is because of the 
affection he feels towards his old'school, nevertheless it is strange to see how he is turning back time. 
Eventually, Ohshiro would leave his village in Mount Yanbaru and make his way to N aha, then 
Tokyo, then Los Angeles, then further onward to cities a11 across the world, introducing Kangen 
Water, the idea of ionized water, wherever he went. On the way, his entrepreneurial spirit and his 
determination to quench his thirst for global success, would be tested. But he would struggle onward 
through the storm, pushing forward towards expansion and success. Ohshiro was to face much 
drama in the years ahead, but the backstage to thát drama would always be the tiny village where his 
roots begin. r 

Ohshiro often talks about how he has "died three deaths". He caught malaria, was hit by a military 
truck, and later was slaughtered in the video business wars. The battles left Okinawa with another 
unwanted and toxic souvenir: malaria. Ohshiro's older brother and younger sister both caughtwhat 
were thought to be mild cases of malaria. but both died long before Ohshiro, whose illness had been 
thought more szyere. ' ' 

They are considered victims of the war, and their names are carved into the Cornerstone of Peace 
in memorial park in southern Okinawa. Those who died of malaria weré considered blameless victims 
of the war, no different. to those who died more violently. Ohshiro was gravely ill and thought certain 
to die, but he somehow managed to pull through, despite poor quality of medical treatment. Malaria 
has a long incubation period, the disease does not manifest itself for a considerable time after infec­ 
tion. Ohshíros illness was a long one, and his mother had resigned herself to seeing her son die before 
her. Ohshiro, too, had aecepted the inevitable. But death did not befall him. He was a man of provi- 
dence. • . 

. When Ohshiro was twenty two and working in the village office, he suffered a terrible accident. As 
he turned from a side road onto the main village road, he was hit, face-on, by a large US military truck, 
He woke, in great confusion, to find himself in a hospital bed. Eventually, the painkillers wore off and 
he remembered the truck smashing into him. A faint scar from the accident remains slightlyvisible on 
his forehead to this day. In those days, when the scars of the war were still raw, military trucks often 
tore along the narrow village streets. After all, the needs of the US military took precedent over every­ 
thing and anything else. Ohshiro should have looked both ways.but eíther way his life had been saved 
miraculously for a second time. He had survived being hit by a truck and malaria. Is there anything as 
irresponsible as war? ' 
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eAuthor's Profile ----------------------­ 
Born in Okinawa in 1941. Maehara graduated from Naha Commercial High School in 1900. After attending 

the University ofHawaii, hegraduated with an MBA from the University ofSouthern California Graduate 
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultant ata 
Japanese firm and is also a minister, He is the advisor of Enagic USA 
Other major works by the author: "The Rules of Business Taught by the Bible" /"Quenching the Thirst for 
Global Suceess" 

Available in all Enagic branches or can be purchased online from http://www.enagic.com 
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